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METHODOLOGICAL PRINCIPLES OF THE FORMATION OF
BUSINESS ETHICS IN MODERN CONDITIONS

Abstract. The goal of the article is to determine the essence and main
purpose of business ethics and to analyze the main problems of business ethics
in modern conditions. It should be noted that business ethics is a component of
the ethics of business relations, which examines the peculiarities of the
functioning and development of morality in the field of entrepreneurial and
commercial activity and formulates appropriate recommendations for this field.
Investigates such issues as the existence of mass poverty and the concentration
of significant wealth in the hands of a small number of the population, the
relationship between small and large firms, competition, pricing, and the
truthfulness of advertising. Business ethics reacts to the problems of preserving
the natural environment. On these and many other issues, she convinces that the
minimum moral duty of business is not to harm society, people, and the
environment. The following are highlighted as the main principles of
international business: from the good of shareholders to the good of its key
partners; the economic and social impact of business on the development of
progressive processes in the world community; business ethics: from the letter
of the law to the spirit of trust; respect for legal norms; support of multilateral
trade relations; care for the environment; refusal of illegal actions. In the
research process, general scientific methods were applied: analysis (to form the
main problems of business ethics), comparison (when comparing the ethical
behavior of different enterprises), synthesis (to generalize the concept of
business ethics). It was found that each company has its own moral system, but
people compromise with their own values under the influence of the conditions
of the business "organization" in which they work, so it is necessary to use such
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measures and methods as ethical codes, ethics maps, ethics committees, social
audits, ethical behavior training, ethical expertise, ethical counseling. The
conducted research made it possible to investigate the problem of business
ethics, evaluate them and provide recommendations on the implementation of
the principles of ethics in the business environment. The obtained results can be
used in building good neighborly relations between enterprises.

Keywords: business ethics, ethical codes, business environment, social
responsibility, norms of business morality, competitiveness.
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Yupea I'anna MukoJsaiBHA KaHIMJIAT TEJAaroriYHMX HayK, JOIICHT,
JOIEHT Kadeapu €KOHOMIKH Ta COIiadbHO-TIOBEIIHKOBUX HAayK, YMaHCHKHMA
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I'onuapyk Biraniii BosioguMHpoBHY KaHUAT TEJArOT1YHUX HAYK,
cTapiiMii BUKIaAa4 Kadenpu XiMmii Ta eKosorii, YMaHChKUNA JepiKaBHUN
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METOJOJIOT'TYHI 3ACA/I1 ®OPMYBAHHS ETUKHU
BIBHECY B CYHACHHUX YMOBAX

AHoTanisi. Merta cTarTi mojsirac y BU3HAUYEHHI CYTHOCTI i OCHOBHOTO
NPU3HAYEHHS €TUKH O13HECY Ta IPOBEICHHS aHali3y OCHOBHUX IPOOJIEM €TUKH
0i3Hecy B cyuacHux ymoBax. CiiijJi 3a3HaUMTH, 10 €TUKa O13HECY — CKJIaa0Ba
€TUKU JIJIOBUX BIAHOCHH, fKa JOCTIIKY€ OCOONMMBOCTI (DYyHKIIOHYBaHHS 1
pPO3BUTKY Mopaii y cdepl MANPUEMHUNIBKOI, KOMEPIIIHHOI MisUTBHOCTI 1
dopmymtoe 1 wi€i chepu BIANOBIAHI pexkomeHparii. [locmimxye Taki
NUTAHHS, SK ICHYBaHHS OIAHOCTI IIMPOKUX Mac 1 30CEpeKEHHS 3HAYHHMX
0araTcTB y pyKax HE3HaYHOI KIJIbKOCT1 HACEJICHHS, BITHOCUHU MaJINX 1 BETUKHUX
¢bipM, KOHKYpEHILIs, LIHOYTBOPEHHs, MPaBAMBICTh pekiaamu. Pearye eruka
013Hecy Ha poOeMu 30epeKEeHHS] HABKOJIMIIIHBOTO MTPUPOJHOTO CEPEOBUIIIA.
3 mux Ta 0OaraTboX IHIIUX TUTaHb BOHA TEPEKOHYE, IO MiHIMAJIbHUN
MOpaJbHHUM 000B'I30K O13HECY TOJATAE B TOMY, 11100 HE IIKOJUTH CYCHIbCTBY,
JIIOJIUHI, JOBKULIIO. B SIKOCTI TOJOBHUX MPUHLMIIB MIKHAPOJHOTO O13HECY
BUJIJICH] HACTYIIHI: BiJl O6J1ara akiioHepiB A0 Oiara Horo KIYOBUX MapTHEPIB;
CeKOHOMIYHHMI 1 COIlaJIbHUM BIUIUB OI3HECY HA PO3BUTOK IPOTPECUBHUX
MIPOIIECIB Y CBITOBOMY CITIBTOBApPHUCTBI; €THUKa Oi3HECY: BiJ JITEPU 3aKOHY IO
JyXy JIOBIpH; TOBara NpaBOBUX HOPM; MIATPUMKA 0araToCTOPOHHIX TOPTOBUX
BIJTHOCHH; TypOOTa IIPO HABKOJIMIITHE CEPEIOBHIIIES; BiZIMOBA Bi/I MPOTHU3aKOHHUX
T,




HaUR Td

OCBITH

ISSN 1186-6165 (ONLINE) N<3(26)2024

VY mporieci ToCTiKEHHS OyJI0 3aCTOCOBAHO 3arajJbHOHAYKOBI METOIIH:
aHami3 (s popMyBaHHS OCHOBHHX MPOOJIEM €THKU O13HECY ), TOPiBHSIHHS (1111
yac 3ICTaBJIEHHS €TUYHOI MOBEAIHKMA PI3HUX HIANPUEMCTB), CHUHTE3 (IS
y3arajJbHEHHS! OHATTS €THKa Oi3Hecy). BusBieHO, 0 KOXKHE MIAMPUEMCTBO
Ma€ BJIACHY CHUCTEMY MOpalli, aje JIOJId WIyTh Ha KOMIIPOMIC 13 BIAaCHUMH
IIHHOCTSIMU M1 BIUIMBOM YMOB JIJOBOI «OpraHizamii», B sKii BOHHU
paloTh, TOMYy HEOOXIJHO BUKOPHCTOBYBATH TaKl 3aXOJM 1 METOIH, SK
ETUYH1 KOJIEKCH, KapTH €TUKH, KOMITETH 3 €TUKH, COIliajbHI PeBi3ii, HABUaHHS
€TUYHIM TMOBEMIHIll, eTHYHAa eKCIepTH3a, eTHYHE KOHCYJbTYyBaHHS.
[IpoBenene MOCHTIIKEHHS N1ajo 3MOTY AOCTIIUTH TpoOieMy eTUKH Oi3Hecy,
MPOBECTH IXHIO OIIIHKY Ta HAaJaTh PEKOMEHJAllli I0AO0 BIPOBAKEHHS
NPUHIUIIB €TUKHU B O13Hec-cepenouine. OTpuMaHi pe3yJbTaTh MOXKYTh OyTH
BUKOPHUCTaHI B M00Y10B1 JOOPOCYCIACHKUX BIIHOCUH MIXK HIAIPHUEMCTBAMMU.

Kuarwo4oBi ciioBa: eTuka 013Hecy, €TUUHI KOJEKCH, O13HEC-CEPEIOBUIIIE,
CoLllaJIbHA BIANOBIIAJIBHICTh, HOPMH MOpaJll O13HECY, KOHKYPEHTO3JaTHICTb.
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Statement of the problem. Throughout its history of development,
humanity has gone through various stages in relation to enrichment, changing
views on the essence and role of wealth and accumulation. It is ironically
confirmed that ancient thinkers were among the first to think about moral
existence, which is not determined by material gain. Thus, Plato in "The State"
considered the desire to accumulate material wealth as a passion that has no
limits, and the cause of all injustices and vices, and if it is not limited in any
way, it will threaten the well-being of the state. Aristotle, in the fifth book of
Nicomachean Ethics, devoted to justice, examines the conditions for concluding
a just contract between producer and consumer and concludes that the question
of justice would not arise if the producer and consumer did not need. The
problem of a person's social responsibility as responsibility for his actions
before society and himself has a complex, complex nature. Recently, there has
been an interest in scientific and applied aspects of responsibility in general and
social responsibility in particular, as well as in many related ones. This is due
to the discrepancy between the need to raise the moral and spiritual potential of
society, on the one hand, and the real course of events, namely: undesirable
changes in the structure of values and social norms of behavior of members of
society and its institutions, on the other.

This problem affects not only the everyday life of society, but also the
conduct of business activities. World business is increasingly focused on
solving social problems both at the national and global levels. Enterprises with
a social purpose are recognized as a separate special direction of economic
activity. Therefore, the introduction of forms of management that are effective




haghH T

ICBIT

ISSH 278¢6-6165 (ONLINE) N28(26)2024

in social and moral contexts will make it possible to form a sustainable society
and ensure the continuous activity of the management cycle. Factors of
economic efficiency should be significantly supplemented by factors of an
ethical, social and environmental nature. Ethical priorities of an entrepreneur:
confidence in the usefulness of his business not only for himself, but also for
society; recognition of the need for competition and the simultaneous desire for
cooperation; respect for the individual; respect for any property, state power,
social system, legislation; trust in others, respect for people's professional skills;
recognition of the value of education, science, culture; desire for innovations;
humanism; assistance to vulnerable people; raising the level of religious,
ethical, cultural values in society.

The current stage of national state formation is characterized by
democratization and improvement of the national legal system. Under these
conditions, special attention is paid to the formation of the legal framework of
Ukraine, taking into account the experience of European communities. The key
vector of the constitutional reform started in Ukraine is ensuring the
decentralization of national power, which acts as the main tool for the
transformation of social relations today and is characterized by the maximum
approximation of power, management tools and services to every citizen, while
involving them in the implementation of the process of managing state affairs.
Accordingly, it becomes clear that Ukraine, under such unfavorable conditions
of the internal and external environment, needs not only a partial transformation
and the implementation of individual reforms, but also the implementation of
significant radical changes in the economy and society.

U. Beck, M. Porter, M. Kramer insist that the well-being of enterprises
depends on social progress, raising social standards for the entire population.
So, the latter put forward the idea of \u200b\u200bvalues that are common to
business and society. The authors believe that business takes only third place,
at best, to social problems. If the priority for business is economic efficiency
and profit, then the priority for society and the state is social order and social
peace, because without a social world, there is no need to talk about any
efficiency and profitability. And one of the means of ensuring the social world
Is social justice, observance of moral norms and principles. Modern business
ethics is an attempt to restore the lost value, meaningful unity of the world of
economy and the world of culture. The study of the problem of business ethics
Is conditioned by the development of a democratic, legal, social state with a
market economy in Ukraine, as well as integration into the international
economy and the European Union, where an ethical approach to business
management based on the principles of social management operates.

Analysis of the latest research and publications. In the field of
understanding the ethics of Ukrainian management and its social responsibility,
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Ukrainian scientists are working quite productively: B. Budzan, F. Khmil,
H. Shchokin, G. Dmytrenko, O. Kuzmin, Yu. Palekha, V. Gerasymchuk,
G. Kovalenko, A. Shegda, G. Hast and others. Theoretical positions on the
formation and application of adaptive strategies in coverage in the works of
domestic and foreign scientists, in particular: R. Akoff, Y. Anisimov, |. Ansoff,
A. Baranovskyi, A. Bulatov, G. Burenina, O. Vykhanskyi, L. Vorotina, J.,
P. Reynolds, M. Stegney, D. Storey, I. Strutynska, A. Fayol, J. Schumpeter, and
others. Scientific and practical aspects of the use of adaptive strategies in the
development of small business enterprises in the conditions of functioning of
territorial communities were made by such researchers as: O. Balabenko,
Ya. Belinska, M. Budnik, Z. Varnalii, O. Dovgalova, O. Zavyalova, I. Irtishcheva,
O. Kirylenko, O. Kolodina, P. Kotler, G. Kosharna, Zh. Krysko, M. Luchka,
S. Mocherny, K. Orlova, O. Panukhnyk, N. Popadynets, L. Rozhkova,
V. Sakharov, L. Sokolova, Yu. Stepanova, S. Shults and others.

Setting the task. The purpose of the study is to determine the essence
and main purpose of business ethics, as well as to analyze the problems of
business ethics in modern conditions.

Presentation of the main material. Economic ethics presupposes the
supremacy of man over material flows in the production process, which he
controls, giving it a humanistic character, because it is through labor that the
desired profit is achieved. This means that the economic goal, the means, forms
and methods by which it is achieved are economically and ethically justified
only when they contribute to the general increase in the productivity of
individual and social labor and, on this basis, to the improvement of the well-
being of each person.

Another factor of ethical business is the presence of moral and legal
prerequisites for its functioning. Such prerequisites are a set of legal and ethical
principles, norms and rules that regulate the relations of economic market
entities with the state, with consumers, with society as a whole, as well as
interpersonal relations in entrepreneurship and personal ethics of management.
The principles and norms of business morality and the morality of a
businessman include honesty, trust, justice, partnership in relations,
conscientious performance of duties, openness, and faithfulness to one's word.

In its most general form, a business goal is defined as a business goal
whose main principles are fairness and efficiency. It includes the following
elements: the goal of management; the purpose of relations with the state,
business partners, consumers, society; ethics of interpersonal relations, business
negotiations; moral principles and social responsibility of business; the personal
goal and business culture of an entrepreneur, the goal of self-affirmation [1-5].
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The functioning of business ethics is associated with an ambiguous
interpretation of such a philosophical problem as the compatibility (incompatibility)
of business and morality.

The purpose of business (commercial, entrepreneurial, any other activity
permitted by law for profit) with a component of the ethics of business relations.
These relations cover not only the production, organizational, legal spheres,
because even very close people (relatives, friends, loved ones) from time to time
with Tx subjects, for example, during the distribution of inheritance, joint
purchase of housing, vehicles, a6o cooperating in the same organization . The
purpose of business in a broad sense is a set of ethical principles and norms that
should guide the activities of organizations and their members in the field of
management and entrepreneurship. The purpose of business is to study the
conformity of moral standards of human activity with the goals of a business
organization [2].

Ethics expresses the purpose of business through utility, acting as means
of doing business.

Under the conditions of historical changes in the organization of the
modern business world, business ethics is becoming an important component
of culture and entrepreneurship, increasing the level of corporatism and the
information revolution. With the help of business ethics, the necessary
aesthetic values for each person are formed, entrepreneurs better navigate
complex problems.

It is known that business ethics as a special ethics includes descriptive
and normative parts in its definition. 3 on the one hand, it reflects the
manifestation of general principles of morality in a specialized sphere of
human activity, records and describes the specifics of this manifestation. 3
others — acts as a kind of summation of moral requirements — norms, with
the help of which specific problems should be solved, and which constantly
accompany the professional activity of a businessman.

The business goal, therefore, will sink both a purely theoretical function
and a practical function, being a system of ethical guidelines in business [3].
Corporate ethics, unlike universal ethics, is determined by the specifics of the
organization's activities and goals, as well as stereotypes of behavior that have
historically developed in this organization. It is part of the territory —
normative — system, the so-called corporate culture. The latter includes not
only ethical, but also other values, as well as beliefs, rituals, symbols [2,7-9].

Business ethics is aimed at distinguishing between ethical and unethical,
and at the same time the rules of cultural, civilized relations in any business
affairs of equal, independent partners interested in combining efforts to solve
the problems of the organization whose interests they represent.
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Basic principles of business ethics:

1) business responsibility — from the good of shareholders to the good
of its key partners;

2) economic and social impact of business — to progress;

3) justice and the world community; business ethics — from the letter
of the law to the letter of trust;

4) respect for legal norms;

5) support of multilateral trade relations;

6) care for the environment;

7) refusal of illegal actions.

These principles ensure the nature of relations between macro-subjects
of the social and economic structure of society — organizations, the state,
society. Non-observance of ethical principles at the macro level leads to a
constant loss of efforts to solve ethical problems at the level of labor teams.

Each company has its own moral system, but observations prove that if
people compromise their own values under the influence of the conditions of
the business organization in which they work. In order to confirm the ethical
behavior of managers and ordinary employees, you can use measures and
methods recommended by business ethics researchers:

1. Codes of ethics. Codes of ethics are standards that describe a general
system of values, ethical rules that are expected to be followed by employees
of an organization (institutions, industries, companies, enterprises, etc.). The
purpose of the Code of Ethics is to establish ethical norms and rules of official
conduct of the company's employees for the dignified performance of their
professional activities, as well as to help strengthen the authority and trust of
citizens.

2. As a rule, organizations provide ethical standards to their employees
in the form of printed materials.

3. Maps of ethics. This is a set of ethical rules and recommendations that
specify the ethical code of the corporation for each employee of the company.
They also contain the name and telephone number of the company's ethics
consultant. The method is actively used in Japanese companies.

4. Committees on ethics. They are created by some organizations to
evaluate daily practices, almost all members of such committees are senior
managers. Organizations that do not create ix employ a specialist in business
ethics, a so-called ethics attorney. Its role is to develop a position on ethical
issues related to the organization's actions, as well as to engage the function of
the "social conscience™ of the organization.

5. Social audits. Ix is proposed for evaluating and organizing reports on
the social impact of the organization's actions and programs. Supporters of
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social auditing believe that reports of this type can indicate the level of social
responsibility of the organization, as well as the performance of the function of
the "social conscience" of the organization.

6. Teaching ethical behavior. It is used by organizations to confirm
indicators of the ethical behavior of managers and ordinary employees. At the
same time, workers are introduced to business ethics, which increases their
susceptibility to possible ethical problems.

7. Ethical examination. It is a comprehensive analysis of a specific aspect
of the organization's activities that is of concern to senior management, staff,
or the public and may affect the organization's image and prospects. The result
of such an examination is a system of proposals aimed at improving the moral
climate and moral respectability of the organization, as well as making
corrections in the practice of the organization's activities.

8. Ethical consulting. It is performed when the organization's problems
cannot be solved by the organization's own forces due to the complexity and
contradiction of the situation associated with specific moral dilemmas, for
which competent independent specialists in business ethics are invited.
Professional codes come from professional ethics and regulate relations in
professional communities and are effective for “liberal professions”.
Professional ethics is a specifically defined set of moral norms that serves as a
guide to behavior in a particular professional activity. Therefore, professional
codes are based on the same ethical principles as corporate codes, but they
contain standards of conduct for a specific profession or type of activity. Codes
regulate the behavior of specialists in difficult situations characteristic of a
certain profession, raise the status of the community in society, build trust in
the representatives of this profession, and strengthen its significance.

One of the first professional codes was the Hippocratic oath - the code of
doctors. Currently, codes of professional ethics are being developed by business
unions, bankers' associations, associations of advertising agencies, etc. For
example, the Union of Industrialists and Entrepreneurs of Russia created an
ethics commission and developed the "Charter of Corporate and Business
Ethics", which provides for the announcement of a boycott of those
entrepreneurs who violate business ethics. This charter is considered as a step
towards a civilized resolution of disputes between entrepreneurs. The Code of
Ethics and Standards of Professional Practice was approved by the recently
created Ukrainian Association of Managers-Consultants. It stipulates that the
members of the association undertake to maintain a high ethical and civil level
of activity, to carry it out in such a way as to serve the society in accordance
with the existing professional standards of competence, objectivity and
honesty. Consequently, the development of partnership relations and the
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growing dependence of the business of organizations on both the national and
international markets stimulated the development of business ethics. Ethical
requirements are reflected in corporate and professional codes and become the
core of the corporate culture of organizations. We consider the following to be
the main moral criteria of modern entrepreneurial activity in the conditions of
the current economic crisis: the culture of business behavior in the market;
professionalism, fairness, trust; gaining a reputation as an honest, competent
and decent partner; worthy competition, association with like-minded people
who share these principles.

Modern concepts of ethical business conduct are diverse, as are the
opinions and ideas of each country regarding fairness, which are the product of
its own understanding, based on which it can negotiate business conditions.

However, a number of complex problems arise when defining the criteria
of an ethical business organization. The study of the main processes of
administrative-territorial reform in Ukraine revealed that the decentralization
of power today can improve relations between the government and business at
the regional and local levels by forming appropriate conditions for cooperation,
as they are interdependent in each other's development. The new operating
conditions of small businesses led to the study of the essence of the concepts
"enterprise adaptation” and "adaptive strategy". The first of these definitions is
defined by the author as a constant process of adaptation, which begins from
the moment of creation of the enterprise until the moment of its complete
liquidation in order to ensure the effectiveness of functioning and strategic
stability through a system of adaptation measures and actions. The second
concept in the author's interpretation is proposed to be considered as a strategy
aimed at the development of the enterprise in the future in conditions of
uncertainty of the market environment, which involves only the initial project
action, the choice of making subsequent decisions depends on the results of
previous works, and the final effect - on each completed stage.

The current policy of Ukraine is mostly aimed at exporting raw materials,
products, labor resources, mainly intellectual, which are not there at all
comforting and rational for the state. This acute economic problem can to
weaken small business, which is a leading force in overcoming negative
processes in the economy and ensuring sustainable positive development
society, as well as a powerful element for entrepreneurial development abroad.
The world business arena offers great opportunities for conducting activities
with the encouragement of healthy competition, new goods and services, as
well as entrepreneurial initiative. Small business only needs to overcome
technological backwardness, increase the competitiveness of domestic
products, and finally leave the monopolized, unprofitable economy and
oligarchy that is familiar to everyone.
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First, there is the problem of applying the concept of “ethics" to a legal
entity, which is a business organization. Many modern business theorists
support the statement about the fundamental incompatibility of ethics, business,
and moral values. In modern socio-economic literature, the thesis that business
Is business and ethics is ethics is widespread; economy is one thing, culture is
quite another. At the same time, it should be emphasized that this position is
not shared by all business representatives. Today, there is a clear tendency to
recognize the need for ethics in the economy, in particular business. The
following statements are put forward as arguments: an ethically oriented
economy becomes the most competitive, behaving ethically in the business
environment becomes economically rational. In addition, corporate ethics
becomes the most important business asset if it takes into account both
economic and non-economic interests of all interested parties. In fact, it is about
social responsibility and justice [6]. Secondly, most of the current corporate
codes, especially in large corporations, are focused more on the needs of the
company itself and declare the responsibility of the enterprise to customers,
contractors and partners, society as a whole, than to its own personnel.
Considerable attention is paid to the duties of workers and their loyalty to the
company, and very little - the duties of the company itself before its formation
of corporate ethics are played by business associations, while the role of trade
unions is insignificant, so it can hardly be recognized as a positive factor. In
fact, the development of corporate ethics could significantly improve the
position of hired workers and limit managerial arbitrariness. In our opinion,
trade unions are no less interested in the formation of corporate ethics than
entrepreneurs, that is, they are an effective means of regulating labor relations
at the enterprise.

Conclusions and prospects for further research. Each enterprise has
its own system of morality, but observations prove that people compromise
with their own values under the influence of the conditions of the business
organization in which they work. In order to confirm the ethical behavior of
managers and ordinary employees, measures and methods recommended by
business ethics researchers can be used: ethical codes, ethics maps, ethics
committees, social audits, training in ethical behavior, ethical expertise, ethical
consulting.

In order for ethical principles, norms, rules and standards to be
transformed into the reality of business life, mechanisms must be used to put
ethical norms into practice.

In the process of work, it is necessary to take into account the patterns
that determine the peculiarities of interpersonal communication. Disrespect for
a person's psychological safety affects the conscious or unconscious
encroachment on the leading motives of a person's social behavior.
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